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Dear prospective
global partners,
dal.komm COFFEE

would like to say
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Franchise Opening Guidebook

Guide to Openin
q dal.komm COFFEE Store
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Korean Coffee Industry Is Completed Market

Why People Prefer Coffee Franchise?
The Strategy of Completed Market Is _'V' j
Differentiation & Pioneering New Trend! |
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BRAND
HISTORY

The Reason for

dal.komm COFFEE's

[hriving Franchise
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BRAND
CONCEPT & SLOGAN

doundBlending Let's See the Music

dal. komm COFFEE dal komm COFFEE, where Music is Seen

[SoundBlandmg] is the melodic combinatons found n the myrsd of sounds withm the cafe. dal.korim COFFEE is Koraa s first cala 1o ba integrated with cnime music comtant
It I= e musie pulsating from ewvary comer, the churmng of the finest braw drewn from the aapressn maching, & riudti~purpose gafe whans music = bhowght o e through =iriking interior design, Music Cards_
tho dalichio chimnking of cugs, hd swiring of pouned dretks and this wibrant laugher resverbamting irem people Varsnda Live pnd much moi, & whiole new cultuml venus (s designed far cusiomers
anjoying the cele. All thesa sundny sounds delightfully mtermingled info each lush to:LISTEN, SEE and ENJOY music throwgh this rew paredigm in innovative coffes franchiza

tus of colfes st dal komm COFFEE ancapsulate cur Sound Biending philcsophy
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More Than Just Coffee |

Coffee of exceptional valueis
presented to you by dal.komm COFFEE

Uging Arabsoe noffes beansa, mnownad as the best In tha world, dad.komm COFFEE produces
pramium-bland coffee to perfection wath & sitky-smosth tasts and dalightful armms

Well Balanced & Sweet Nultly
K1 I H"-n amanth with a clesn, well-balanced tavor
| Brmzil B, Comty Ficm 0% |

Sweal, Citrus & Creamy Body
KZ I RICH: & numlon of sweet gnd soft citrus with creamy body
| Brmafl 3%, Cowln Rice 5%, Criembis 0%, Ethiopi 307% |

Flowery, Fruity & Strong Body
K3 1 DEEP Full-toded blend with a ingering efteriasie

| Bruzil 2%, Cosin Rirn 30%, Criarbin 30% Tarmnis 20|

Sproul Blending
K& | DUTCH Smoothar DUTCH coffee axtractad from sprou] beans

| Mg A4 ]

dal.komm COFFEE’s
espresso machine

Lo Eimbali is 1ha nsfing aspreass
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imarked sham n Akna, ek
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MENU
SPECIAL BEVERAGES

One of a kind specialty drinks
uniquely made by dal.komm COFFEE

Ingenurty, continual research, development and customer trust
weare the key ingradients in making these ultimate bevaragas.




MENU
BAKERY & BRUNCH

The Best Bakery You've Tasted

The Best Bakery You’ve Tasted is at
dal.komm COFFEE

ey N DEIONeE d 5ot tesiing ocess whars he ngecisnis

'I,ﬁ, 1 L] ]

dal.komm CQO -E's bakery }lll i
1al.komm COFFEE's b :L.u.,r,awgr_ira ma% g

carefully selected ingredientss ¥ 403
-'.\.'l-\_\_\_

: | | | ¥
inorder. to create its richdiseious flavaises
o

=l F. i



STORE DETAILS
INTERIOR

opatial Arrangement
with Music & Fun

A modern, pop atmosphare = brought to be et dal komm
COFFEE stores wath speakers, gatery fremeas, and athar
nioved, misacally themed decorations

With space artfully maximized for fun and enjoyment
all dal komm OOFFEE customers arm ushered nto &
dalighttufy stylish environment
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STORE DETAILS

EXTERIOR

=2 dal.komm corfis

A Unique |dentity

Singularly space embodied
by dal.komm COFFEE

Architectural Culture Award

dal. komm COFEEE I-"-:‘:-I‘l-.'.ll;-_'| Sengds Heach Store

= dal.komm COFFEE




SPECIAL MARKETING SPECIAL MARKETING
DIGITALIZED SERVICE MOBILE APPLICATION
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Enhance mobile service by dal.komm Application
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SPECIAL MARKETING
MUSIC MARKETING

Get In Touch With Your Inner Music

Through pertnarship with globally mnowned pop record Isbals; dal komm COFFEE prowides tell musso

saryioes at all its shows, And throwgh Music Ceds, artists of the month prowndges new migsic snd permonmances
In BT, Ineg DEAOMMIBNGED Sy Briials ol varanoa Lve aliona them o conmadt wiln customans through
muze. tharsby making dal komm CUFFEE the seding franchisie in anginabhy ard creatity
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SPECIAL MARKETING
MUSIC MARKETING

Marketing otrategies

Systematic Marketing Strategies
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BRAND AWARENESS & MARKETING
g T
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JFRANCHISE INFORMATION
OPENING PRUCESS ¢ | dal.komm COFFEE’s golden rule for
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franchise stores are the protection of
its interests and follow-up service.
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Megotiation astor Franchise Contrac
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For master
franchisa inquides
Iy Yow oountry

Mastar Fra HEDE
SRR T makes Local Franchise overseas_sales
OpeiE Lamcl=sloms Cianiract and open Edalkamim com
Irarciu i S

Call : +82-31-557-1319
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J2  dalborn CEFEE

dal.komm COFFEE

A new rising star of Global Coffee Franchise,
dal.komm COFFEE

Let's see the music, dal.komm COFFEE

Franchese Opeming Guidebook
dial kormm COFFEE

Franchiss Opening Gadetock 4.3
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